
 

 

GLOBAL REPTRAK®100 2026 
 

BARILLA CONFIRMED AS THE WORLD’S LEADING FOOD COMPANY FOR 
REPUTATION - RANKING 9TH OVERALL GLOBALLY 

 
• For the third consecutive year, Barilla is confirmed as the world’s leading food company in the Global 

RepTrak® 100 and enters the overall Top 10 of global companies. 

• The Group ranks 9th overall, up 16 positions compared to 2025. 

 
Parma, April 8, 2026 – For the third year in a row, Barilla is confirmed as the world’s leading company in the 
food sector for reputation in the Global RepTrak® 100 ranking conducted by RepTrak, which since 1999 has 
annually analyzed the companies with the strongest reputations worldwide. 
 
In the 2026 ranking, the Group reaches 9th place overall, moving up 16 spots compared to 2025 (ranked at 
25th) and entering the global Top 10, confirming the company’s steady reputation-building journey 
developed over the years. This result reflects Barilla’s ability to combine product quality, industrial vision and 
social responsibility – factors that are increasingly central to the assessment of corporate reputation. The 
study evaluates key elements including performance, innovation, governance, sustainability and the ability 
to generate long-term trust. 
 
“In today’s turbulent macroeconomic environment, maintaining stable performance is already a positive 
signal,” states Sara Fargion, Vice President RepTrak, EMEA. “However, the ability to grow in this context 
becomes a true differentiator. The Food sector, in particular, is facing significant pressure, as ongoing waves 
of inflation continue to drive intense media scrutiny and shape public perception consistently across all 14 
countries where we measure reputation.” 
 
Present in over 100 countries, with 30 production sites and an annual output exceeding 2 million tons across 
pasta, ready-made sauces and bakery products, Barilla continues to invest in innovation and the continuous 
improvement of its product offering. 
 
This commitment is reflected in the inauguration in November, in Parma, of BITE (Barilla Innovation & 
Technology Experience), the new research and development center where 200 professionals – including 
food technologists, researchers, engineers and food designers – develop new products and improve recipes, 
production processes and packaging. BITE is a state-of-the-art hub that integrates scientific expertise, food 
culture and technology to design the future of food, supported by an open-innovation ecosystem involving 
universities and research centers worldwide, accelerating the development of increasingly sustainable, safe 
solutions aligned with evolving consumer needs. 
 
Further confirming its ability to respond to consumer expectations, the Group has been recognized in recent 
years with two awards from the Product of the Year program in Italy: in 2025, Barilla Al Bronzo was awarded 
in the Pasta category, while in 2026 the recognition went to Barilla Protein+, both selected by more than 
12,000 consumers as part of research conducted by Circana. 
 
Barilla Group’s growth and its ability to engage with new food trends and cultures are also supported by its 
partnership with Formula 1®, which has brought Barilla’s core value of togetherness into the world’s premier 
motorsport competition. Globally, high-impact social initiatives with organizations – such as The Food Bank 
and Doctors Without Borders – have mobilized thousands of volunteers and citizens, supporting social and 
humanitarian projects through tangible acts of participation and sharing. 
 
At the same time, Barilla continues to advance its social and environmental commitments, integrating 
sustainability and energy and water efficiency at the core of its growth model. As part of this ongoing effort, 



 

in 2024, the total volume of water recycled and reused increased by 45% compared to 2022, with an even 
more significant improvement in water-stressed areas, where the increase reached 164%. This commitment 
also extends to Barilla’s nearly 9,000 people – the true driving force behind the Group’s performance – and 
includes, among other initiatives, a global gender-neutral parental leave policy guaranteeing 12 fully paid 
weeks for both parents, as well as the achievement, since 2020, of global gender pay equity in line with the 
principle of “equal pay for equal work” for all Barilla employees worldwide. 
 
 
About Barilla Group 
Barilla is a family business, not listed on the Stock Exchange, chaired by the brothers Guido, Luca and Paolo Barilla. It was founded by 
their great-grandfather Pietro Barilla, who opened a bakery in Parma in 1877. Today, Barilla is renowned in Italy and around the world 
for the quality of its food products. With its brands – Barilla, Mulino Bianco, Pan di Stelle, Gran Cereale, Harrys, Pavesi, Wasa, Filiz, 
Yemina, Misko, Voiello, First, Catelli, Lancia, Splendor, Back To Nature and Pasta Evangelists – it advocates tasty, hearty and wholesome 
nutrition, inspired by the Mediterranean Diet and the Italian lifestyle. 
When Pietro opened his shop over 145 years ago, the main aim was to make good food. That principle has now become the Barilla 
way of doing business, with almost 9,000 people working for the company and a supply chain that shares its values and passion for 
quality. 
The Group's commitment is to offer people the joy that good, well-made food can bring them, produced with selected ingredients 
from, as far as possible, responsible supply chains, to contribute to a better present and future. 
Since 1987, a historical archive has been collecting and preserving the company’s over 145-year history, now a resource open to all 
via the portal-museum www.archiviostoricobarilla.com.  
For further information, visit: www.barillagroup.com; Twitter: @barillagroup; LinkedIn: Barilla Group; Instagram: @barillapeople 
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